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The National Propane Gas Association (NPGA) is an established A�nity Partner of P3 Propane Safety and P3 Duty 
to Warn. P3 o�ers a digital documentation program to enhance the accuracy and completeness of propane safety 
forms, helping marketers reduce risk, save money, and increase e�ciency. P3 Duty to Warn is an annual risk 
mitigation process for propane dealers to inform customers of important propane safety information. 

Stephen Kaminski, NPGA President and CEO, said "P3 Propane Safety has truly become the industry standard for 
safety documentation and compliance. They have helped hundreds of propane companies across the country 
save money, improve e�ciency, and enhance their compliance with regulatory requirements."

In addition, the P3 Compliance System provides users with all the elements needed to implement or upgrade 
their propane safety documentation including inspection forms, guidance (training) documents to facilitate 
consistency, an intuitive dashboard for multi-location marketers, bulk plant inspections and reporting, and 
ongoing review of inspection data by in-house propane safety professionals, which can be done remotely 
through the cloud-based system.

Brent Cammett, Director of Safety and Training Services at P3, said, “The P3 Compliance System solves two of the 
biggest challenges that marketers face when striving for accurate and complete safety inspection records for each 
customer. First, having the capacity to review thousands of �eld inspections is a daunting, if not impossible, task. 
The system’s Error Recognition Technology does this automatically, making the task fast and e�cient. Secondly, 
this process provides for signi�cant improvements in training. We can identify errors by individual technicians and 
then customize training on a client-by-client basis, rather than a one-size-�ts-all approach.”

P3’s Duty to Warn Program has also been endorsed as part of the NPGA A�nity Program. Jerry Schimmel, Vice 
President of Sales at P3, said, “What marketers like best about our process is that it is comprehensive, cost e�ective, 
and e�cient. We provide customized informative letters, the PERC safety brochure, and a third-party certi�cate of 
completion for marketer records. As a result of our e�cient turn-key process, we have developed into the number 
one Duty to Warn service in the industry, mailing to more than 2.9 million customers in 2024.”

To learn more or request a free demo of the P3 Compliance System or to speak with a P3 Duty to Warn specialist, 
visit P3Propane.com/contact-us.


